Y 1 7 1 7 PPl
NSO TIIIISS
VT L P ] 27277227222

-

T B o o o ettt

rd

T T 7 7 o o ot ottt
-~ o

- e -~ . - - - - e - - - -




ABOUT US

Reload Agency was founded in 2005 as a
BTL and ATLdeIivering
integrated advertising solutions. We
believe marketing is essential to building
strong connections between brands and
their audiences. Through careful planning
and effective execution, we help maintain
and grow thesewhile
delivering meaningful results that meet our
clients’ expectations.




OUR VISION

Our vision is to expand across the Middle East
and GCC markets, become a benchmark in the

marketing industry, and create more

successful stories for every brand we work
with.




PRIME EXPERIENCE

EVENTS

Events play a key role in connecting
companies with their audience, showcasing
their brand, and
experiences. At Reload Agency, we bring
our professional expertise and creative
impact to every event, helping build
stronger relationships, enhance brand ' sg@ “".
presence, and drive meaningful "
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Soueast Egypt

The Soueasers Event
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Butlers & co

Celebrating the Anniversary
a memorable event honoring our journey,
growth, and the unforgettable experiences

we’ve created together.
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Prime Experience

Booths

Exhibition pavilions are one of the ways to
position the company, and they also affect
theand purchasing
decision. We care greatly about design and
proper implementation, and since we own
the factory, we have strong control over
quality and implementation time.
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1- BOOTH design &
production
2-Brand Activation
5-Setup
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PROFESSIONAL AUTO SERVICE
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GCC Booth In Dubai
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OUTDOOR a3
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strategically designed to boost brand
visibility, leave lasting impressions, and
drive real-world engagement
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CIVILIA.

Developments
Devalopments

# From Land
toLandmark 16727
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PRIME EXPERIENCE

Roadshow

We have a lot of experience in managing
governorates of Egypt, and making it an
effective method of communication with
the publicin a professional manner.
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PRIME EXPERIENCE

Activation & Printing

Activations and indoor printings are
designed to engage audiences, bring
brands to life, and leave a lasting
impression.




Pepsi & Chipsy
Brand Activation
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Prime Experience

Facade & signage
- Designed tocapture

attention, and leave a lasting mark.
- Where design meets impact—signage and
facades that speak for your brand.
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Prime Experience

Corporate identity !on‘os e
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Corporate identity is the distinctive . “‘
SOIENI LR ERddnl ELITEYessence and < >
vision. Through visual and verbal pl,“)C

elements—such as logos, colors, fonts, and
overall style—it communicates core values Ugpul apgejall aspull

PhPCPharaonic Petroleum Company

and establishes a strong, lasting

Logotype

impression.

The Ratio of the size of the logo compared to speech (1:2)
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Engineer's helmet

lanyard
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Business Card

THE RIGHTWAY ToUSE ¢
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Digital Screen
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THE WRITE WAY P THE WRONG WAY TO USE
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UNIFORM

FLAG

In the event that there is a picture and words to
describe the required information, the logo is
placed in the middie of the flag from the upper
side

OPTION 1

In the absence of a picture, the logo Is placed
ontheFlag.

Background Color

White Background
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Black Background
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Any Color Background
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OPTION 2




In the absence of a picture, the logo is placed on The Sign

Defining a brand’s
vision and values with
design that sticks and
resonates

Billboard

In the event that there is a picture and words to describe the required In the absence of a picture, the logo is placed on the billboard
information, put the logo in the left of the picture, taking care to
leave 30 cm space around the picture




ARCHITECTURE

The logo is a graphic
comprised of the wordmark
(logotype) and figurative

The lettering is created using
the Amin typefoce, and the
Circle with letter A are
inseparable.

The logo should be always
produced from the master

artwork.

Use the complete logo. The
only time you should use the
symbol alone is on the
website or social media
channels where there are
other elements to help the
user recognize the brand.

MOVIE

PRODUCTION

Logo

Logotype




ACRYLIC SIGN
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NOTE BOOK - FOLDER

Corporate identity
defines who you are
and creates a lasting
impression

INDOOR SIGN




Prime Experience

o
Giveaways

giveaways that help brands stay
memorable.

From creative concepts to final production,
we provide customized items that match
your brand identity and fit your event
needs.

Our giveaways are designed to be practical,
stylish, and impactful—perfect for
exhibitions, corporate events, product
launches, and marketing campaigns.

DEVELOPMEN TS
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Engineer's helmet
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FLASH DRIVE

RED UNIFORM

THERMAL MUG
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Bardi paper R Bardi paper
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AELOAD

THANK YOU

@ www.reloadegypt.com
® marketingdeb@reloadeg.com
Q +20 01144569504

13 El-Thawra St, EI-Montaza,
Heliopolis, Cairo Governorate
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