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| ABOUTUS |

WE BELIEVE IN THE ROLE THAT MARKETING
PLAYS IN ALL FIELDS... AND WE ALWAYS
STRIVE TO ACHIEVE THE BEST RESULTS.

MARKETING AND ADVERTISING ARE THE
LINK BETWEEN THE COMPANY AND THE
CUSTOMER, SO GOOD AND APPROPRIATE
PLANNING MUST BE DONE TO MAINTAIN
AND DEVELOP THE RELATIONSHIP.

THIS IS OUR ROLE, WHICH WE ALWAYS TRY
TO DEVELOP AND MAKE IT EFFECTIVE AND
USEFUL IN ORDER TO GAIN THE
SATISFACTION OF OUR CUSTOMERS

Y



COMPANY STRATEGY:

OUR STRATEGY ISTO MAKE THE
ADVERTISING CAMPAIGN EASIER
THROUGH GOOD PLANNING FOR
CAMPAIGN MANAGEMENT, RESPECTING
TIME, AND PROVIDING TECHNICAL
SUPPORT 24 HOURS A DAY... IN ADDITION
TO ALWAYS STRIVING TO PROVIDE
EVERYTHING NEW IN THE WORLD OF
ADVERTISING.



EYENTS & CONFRENCES:

THE EVENT IS CONSIDERED ONE OF THE MOST
IMPORTANT WAYS OF COMMUNICATION
BETWEEN THE COMPANY AND ITS CLIENTS OR
BUSINESS PARTNERS.

IT LEAVES A POSITIVE AND PLEASANT IMPACTES, . %%
ONTHE GUESTS. A
THEREFORE, WE CARE A LOT ABOUT
MAKING YOUR PARTY EXPERIENCE ONE
OF THE MOST WONDERFUL,

AS WE HAVE A GOOD PRIVILEGE IN THISTYPE.
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Going places together
qatarairways.com
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BO0THS AND EXHIBITION :

EXHIBITION PAVILIONS ARE ONE OF THE
WAYS TO POSITION THE COMPANY, AND
THEY ALSO AFFECT THE CUSTOMER'S
IMPRESSION AND PURCHASING DECISION.

WE CARE A LOT ABOUT DESIGN AND
APPROPRIATE IMPLEMENTATION, AND SINCE
WE OWN THE FACTORY, WE HAVE GREAT
CONTROL OVERTHE QUALITY AND
IMPLEMENTATION TIME.
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OUTDOOR ADYERTISING:

OUTDOOR ADVERTISING IS ONE OF THE MOST
IMPORTANT AND MORE EFFECTIVE INTHE
ADVERTISING CAMPAIGN.

WE ARE ALWAYS LOOKING FOR EVERYTHING
NEW THAT CAN BE EXPLOITED IN ADVERTISING
METHODS TO ATTRACT CUSTOMERS’
ATTENTION.
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rACING & SIGNAGE:

FACING SIGNAGE IS THE CORNERSTONE OF
YOUR BRAND'S VISUAL IDENTITY, GREETING
THE WORLD WITH STYLE, CLARITY, AND
IMPACT. IT TRANSFORMS BUILDING FACADES
INTO POWERFUL COMMUNICATION TOOLS,
ENSURING YOUR MESSAGE STANDS OUT IN
THE BUSTLING GLOBAL LANDSCAPE.

CRAFTED FROM PREMIUM MATERIALS AND
TAILORED TO PERFECTION, FACING SIGNAGE
COMBINES INNOVATIVE DESIGN WITH
DURABILITY. WHETHER ILLUMINATED TO
SHINE DAY AND NIGHT OR ELEGANTLY UNLIT
FOR ATIMELESS APPEAL.
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LARGE FORMAT PRINTING
& PRODUCTION:

PRINTING SERVICES INTEGRATE WITH
ALL ADVERTISING ACTIVITIES, AS WE
OWN ONE OF THE LARGEST PRINTING
PRESSES THAT PROVIDES WONDERFUL
SOLUTIONS FOR DIGITAL PRINTING
WITH THE HIGHEST QUALITY
SPECIFICATIONS,

AND A PROFESSIONAL INSTALLATION
TEAM.
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WE HAVE A LOT OF EXPERIENCE IN MANAGING
THE ROAD SHOW CAMPAIGN IN ALL
GOVERNORATES OF EGYPT,

AND MAKING IT AN EFFECTIVE METHOD OF
COMMUNICATION WITH THE PUBLICIN A
PROFESSIONAL MANNER.
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PRODUCT PLACEMENT:

IT1S AN ADVERTISING METHOD WITH GREAT
INFLUENCE AND WIDE SPREAD INSIDE AND
OUTSIDE EGYPT, AS WE WORK TO MAKE THE
BRAND APPEAR WITHIN THE EVENTS IN FILM
AND PREPARE THE SCENE TO MAKE IT PART OF
THE SCENARIO , INCREASED BRAND VISIBILITY
AND AWARENESS. LIKE ANY FORM OF
ADVERTISING, PRODUCT PLACEMENT 0.

’ Y G+ag ajlaw
GETS YOUR GOODS AND SERVICES T e AR, -

IN THE MINDS OF MORE CUSTOMERS.
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PRODUCT PLACEMENT:

IT 1S AN ADVERTISING METHOD WITH GREAT
INFLUENCE AND WIDE SPREAD INSIDE AND

OUTSIDE EGYPT , AS WE WORK TO MAKE THE

BRAND APPEAR WITHIN THE EVENTS IN FILM \ RES I L\R l
AND PREPARE THE SCENE TO MAKE IT PART OF
THE SCENARIO, INCREASED BRAND VISIBILITY
AND AWARENESS. LIKE ANY FORM OF
ADVERTISING, PRODUCT PLACEMENT

GETS YOUR GOODS AND SERVICES

IN THE MINDS OF MORE CUSTOMERS.
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CORPORAITE IDENTITY:

CORPORATE IDENTITY IS A UNIQUE
FINGERPRINT FOR EACH COMPANY,
REPRESENTING ITS ESSENCE AND
VISION. IT IS A COLLECTION OF
VISUAL AND VERBAL ELEMENTS THAT
EXPRESS THE VALUES AND
PRINCIPLES EMBRACED BY THE
COMPANY. FROM THE LOGO AND
COLORS TO THE FONTS AND STYLE,
CORPORATE IDENTITY CREATES A
STRONG AND LASTING IMPRESSION
ONTHE AUDIENCE.
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